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6
3 Crispy Crunch is the brand name of a breakfast cereal made by Banbury. The business For
spends a lot of money on promoting its brands. Some Banbury managers think this spending |Examiners
is not cost effective. ‘Perhaps modernising our factories to automate the production process Use
would be a better use of our capital’ said one manager, ‘I think a lot of our marketing
expenditure is wasted’.

(@) What is meant by the term ‘brand name’?

..................................................................................................................................... 2]
(b) What is meant by the term ‘capital’?
..................................................................................................................................... [2]
(c) Identify and explain two reasons why spending money on advertising might not be cost
effective.
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EXPlanation: .....ooooiieeee
Y= 1= ) o PP
EXPIanaltioN: ..o
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(d) Identify and explain three factors that a company should consider in deciding on the For

name for a new brand of breakfast cereal. Examiner’s
Use

= 103 (0 ] = T
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(e) Do you think that automation in the factory would benefit Banbury’s employees and
shareholders? Justify your answer.
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4
2 Cycles4u make a wide range of bicycles. The business is ‘product orientated’ as it believes For
that good products will sell easily. The business does not use any market research to help in |Examiners
decision making. However, Cycles4u does spend a lot of money on promoting its products to Use
the target markets.

(@) What is meant by the term ‘product orientated’?

..................................................................................................................................... 2]
(b) What is meant by the term ‘target market’?
..................................................................................................................................... [2]
(c) Identify and explain two possible disadvantages to a business of having a wide product
range.
DiSAAVANTAGE 1. oo e e e e e e e e e as
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(d) Identify and explain three channels of distribution that Cycles4u could use to help launch For
a new range of bicycles. Examiner’s
Use
(070 F=T o 0 1= B PO PPRPPPOPPRRP
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EXPlanatioNn: ...ccoeeeeeeeeeee
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(0] =1 F= 11 T
..................................................................................................................................... [6]
(e) Do you think that Cycles4u should use market research in the future? Justify your
answer.
..................................................................................................................................... [6]
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4

2 Early Tots makes wooden toys for children. The business uses both primary and secondary For
market research data to decide what products to make. It has a wide range of toys but some | Examiners

of the products are nearing the end of their product life cycle. The managers are thinking | Use
about using extension strategies for these products.

(@) What is meant by the term ‘secondary market research’?

(c) Identify and explain two methods that Early Tots could use to gather primary market
research data.

1Y =31 T Yo xS T
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(d) Identify and explain three extension strategies that Early Tots could use. For
Examiner’s

] (= 1= | VAR RS Use

(0] =1 F= 11 o

1 (=1 (=T 0 1Y PP PPPPPROPPRR

EXPIANATION: ... e e e e e e e e e e e e as
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(0] =1 F= 11T o

(e) Consider the advantages and disadvantages of two channels of distribution that Early
Tots could use for a new range of wooden toys. Recommend which channel Early Tots
should use. Justify your answer.

0] =1 aT 0 1= B ST
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4 Delwar makes car tyres. The business is located in country Z. At present, all its sales are to For
customers in country Z. Delwar is the market leader in this country. Fig. 1 gives data regarding |Examiners
its market share. The total value of car tyre sales in country Z in 2010 was $50m. This market Use
is no longer growing. The Managing Director of Delwar thinks that exporting tyres is the way
forward. There will be both costs and benefits of exporting tyres.

Fig. 1: Bar chart showing market share

% market share

100
80
60
40 | = other companies
20 |:| = Delwar
2005 2010
year

(@) What is meant by the term ‘market leader’?

(c) ldentify and explain two possible reasons why the market for car tyres in country Z is no
longer growing.

(R T=Y=T<T0) o it R
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(d) Identify and explain three methods Delwar could use to increase its market share in For
country Z. Examiner’s

Use
MeEthod T .
EXPlanation: ...

1111 o T 2RO
[ q o] F= T g F= (o o 1P

Y=Y 1o To G ST POP TR
(0] =1 F= 11 o

(e) Do you think Delwar’s profits would increase if the business were to export its tyres?
Justify your answer.
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2 Party Pops is a business that sells products such as cakes and balloons for childrens’ birthday
parties. The Marketing Director thinks that the demand for the company’s products is price
elastic. Party Pops advertises on television. The products are sold through the company’s
own retail shops. However, the Marketing Director is thinking of changing this to selling only
on the Internet.
(a) Identify two aims of advertising.
Y 4 PP UPPPRRPPR
20 0
..................................................................................................................................... 2]
(b) Identify two methods of pricing that Party Pops could use.
METNOA T e
Method 2: ... 2]
(c) Identify and explain two reasons why the demand for the company’s products is likely to
be price elastic.
== =0 o T
EXPlaN@tioN: ..o
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..................................................................................................................................... [4]
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(d) Identify and explain two methods of promotion (other than advertising) that Party Pops For

could use to increase sales. Examiner's
Use

17111 oo i PP
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..................................................................................................................................... [6]

(e) Do you think Party Pops should stop selling through shops and sell only on the Internet?
Justify your answer.
..................................................................................................................................... [6]
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3 Yura is the Managing Director of a company that sells holidays. The company organises
hotels, air flights and car hire for customers. For the first time, the company is going to do
some market research. Secondary sources will be used and a sample of customers will be
selected for primary research.

(@) What is meant by ‘market research’?

(b) Identify two advantages of using secondary sources.

Lo 1V =T g =T [T ST PPPPPPRRPPPP

(c) Identify and explain two methods of sampling that the company could use.
Method 1: \MAAANAL IOQICCENDLICINOQCS. . OO0 LIl

EXPIANATION: ... e e e e e e e e aeas
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(d) Identify and explain two ways of segmenting the market for holidays that the company For
could use. Examiner's
Use
L A= 1Y U
[ q o] F= T g F= Vi {o o 1P PP PP PPPR
L AT 2
[ q o] F= T g F= (o o 1 PP PPPPPPR
..................................................................................................................................... [6]
(e) Yura believes that the price is the most important part of the marketing mix for holidays.
Do you think that he is correct? Justify your answer.
..................................................................................................................................... [6]
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4
2 B&G manufactures a popular hair shampoo called Slick. The Managing Director thinks that For
Slick is near the end of its product life cycle. He believes it would be better to use extension | Examiners
strategies rather than develop a new product. The Operations Director thinks quality control Use
can help the business comply with new consumer protection laws.
(@) What is meant by ‘quality control’?
...................................................................................................................................... [2]
(b) Identify two stages of the product life cycle.
] 2= (o [= T PSSP RPPROPPRR
S =T 1= 2 [2]
(c) Identify and explain two ways in which consumer protection laws could benefit B&G’s
customers.
LAz 1Y PP OPPPPPRPPPPP
EXPIaNalioN: ..o
R AT = 1Y
[ q o] F= T g F={{o o 1 PP
...................................................................................................................................... [4]
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(d) Identify and explain three possible problems for B&G when developing a new product. For

Examiner’s
[=d00] o] (=Y 1 o N [T TR TPTR Use

(e) Explain two possible extension strategies that B&G could use for Slick. Recommend
which strategy the company should use. Justify your answer.

(=1 (=T o 1Y U SPPROPPRR
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4
2 Gayle’s Soaps is a business which manufactures health and beauty products. lts market For
share has remained constant at 15% despite new businesses entering this market. The |examiners
business uses market segmentation. Most of its customers are women. The Marketing Use
manager believes the company could increase its profits if it increases the price of each of its
most popular products.
(@) What is meant by ‘market share’?
...................................................................................................................................... 2]
(b) Identify two ways (other than gender) that Gayle’s Soaps could segment its market.
LT PP PPPPPPPPPPP
Y 2. oo e aa————————————————————————_ 2]
(c) Identify and explain two advantages of market segmentation for Gayle’s Soaps.
Lo 1= T g =T =S PP PPPPPPRPPPPN
EXPIaN@tiON: ...
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(d) Identify and explain three problems that a business might have when trying to enter a For

new market. Examiner's
Use

g 00 o] = o o T

(e) Do you think that if Gayle’s Soaps decides to increase prices then this will lead to higher
profits? Justify your answer.
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3 Kruger manufactures advanced technology products such as computers and mobile (cell) phones.
Some of its products are in the maturity stage of their product life cycle. Technology markets
are very competitive. Rival businesses are always introducing new products. Kruger's Marketing
Director would like to see better market segmentation and increased brand awareness of products.
She also wants the company to launch new products.

(@) What is meant by ‘the maturity stage’ of a product life cycle?

............................................................................................................................................... [2]
(b) Identify two costs to Kruger of launching a new product.

O] S PO

O] 2 OO EPPPOPPRPTPPPRRN

............................................................................................................................................... [2]

(c) Identify and explain two ways Kruger could increase consumers’ brand awareness of its
mobile phones.

LAz 1Y TSP PP OPTPPPRRP
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(d) Identify and explain two ways of segmenting the mobile phone market.

1A= 1Y SR P P SOPTPPPRPP

............................................................................................................................................... [6]

(e) Recommend an appropriate pricing strategy to Kruger for a new mobile phone. Justify your
answer.

............................................................................................................................................... [6]
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1 Anouk s a sole trader. She designs and makes jewellery at home, using hired (rented) equipment.
Anouk enjoys selling the jewellery at local markets. Last year her sales revenue increased by $500
to $3000. She plans to use $50 for a marketing budget. Anouk would like to do some primary
market research when she has time. Anouk thinks she should have a business partner.

(@) What is meant by a ‘marketing budget’?

(b) Identify two methods of primary market research that Anouk could use.
MO T
1Y =T g T o ST [2]
(c) Identify and explain two possible advantages for Anouk of hiring equipment.

FAYe V7= T g1 =T 1T PP PPRRP
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(d) Identify and explain two disadvantages to Anouk of having a business partner.

DiISAVANTAGE T: ... e

(e) Anouk could use either leaflets or local newspaper advertising as methods of promoting her
jewellery. Recommend which method you think Anouk should use. Justify your answer.

© UCLES 2014 0450/11/M/J/14 [Turn over

All questions are Copyright of Cambridge International Examination Board



Prepared by D. EI-Hoss 22

2
1 Walt owns a company which has developed a new computer game for adults. A focus group report
shows customers like it. Walt has been considering the marketing mix, including the packaging
for this product which is likely to be sold in many countries. ‘| don’t want to use a wholesaler as it
would affect my profit margin’ he said.

(@) What is meant by a ‘focus group’?

............................................................................................................................................... [2]
(b) Identify two reasons why packaging might be important for the new computer game.

RS ON T

RS ON 2. ..

............................................................................................................................................... [2]
(c) Explain why the profit margin might be important for Walt’s business.

............................................................................................................................................... (4]
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(d) Identify and explain two advantages to Walt if he decided to use a wholesaler to distribute his
products.

X0 172 ] ¢= Lo 1= SRR

(e) Consider two possible methods of promotion that Walt could use for the new game.
Recommend which method he should use. Justify your answer.
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3 Mabel wants to set up her own hairdressing business. She will need to build good customer
relationships. She has done some secondary market research to find out possible demand and
what methods of promotion to use. She has decided to buy her inventory (stock) from a wholesaler.
Mabel is now looking for the right location for her business. She thinks that location will be more
important than price charged to the success of her business.

(a) Identify two ways that a business could build good customer relationships.

LT 2 SRS
VY 2. ettt e et e e e e e e — e et e e e et e e R e e e et e e e et e e e anr e e e e e e e e e nnrrnees
.............................................................................................................................................. [2]
(b) What is meant by ‘secondary market research’?
.............................................................................................................................................. [2]

(c) Identify and explain two methods of promotion (other than promotional pricing) that Mabel
might use.

1Y =31 0T Yo I T

EXPlaNatioNn: ..occoeeeeeee

METhOd 2: ...
EXPIANAtION: .
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(d) Identify and explain two possible disadvantages to Mabel of buying her inventory from a
wholesaler.

Disadvantage 1: ...

(e) Do you think that the right location is more important than the prices she charges to the
success of Mabel’s business? Justify your answer.
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