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Objectives 

• Appreciate the need for market research 

• Understand how a business carries out market 
research 

• Limitations of market research 

• Appreciate the reasons why market research 
data might be inaccurate or of limited use 
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This activity shall help you develop important 
analysis and evaluation skills.  On the next slides 
I shall begin an examination answer and you 
complete it in your own words. 

 

Market Research connectives 
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Market Research is the process of gaining 
information about customers, products, competitors 
etc through the collection of primary (field) and 
secondary (desk) data.  The result of carrying out 
research is 

  

  

  

  

  

However, the problem with market research is 
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Primary data is data that is original and has been collected 
first hand.   The benefit of using primary data is 
  
  
  
  
  
  
  
  
Secondary data is data that already exists and was collected 
by someone else.  The benefit of using secondary data is 
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Quantitative research is data about facts that can be 
statistically analysed and/or expressed as numbers.  
Quantitative research allows companies to 
  
  
  
  
 
  
  
  
Qualitative data is data about opinions.  This is also used 
by businesses because 
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The Need for Market Research 

Group Activity: 
You are launching a new brand of kids sweets. What do 
you need to do as part of your market research and 
why? 
 

Copy and complete this table into your book. 
 
What we need to 

do/find out. 
Why we need to do 

this? 
How will this help 

the company? 
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Produce a flow chart describing the process of 
gathering data from customers. 

This activity needs to be completed individually.  
You may speak to the person next to you. 

Market Research process 
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Stages of market research  

Designing the research  

– primary or secondary? 

Carrying out research – 

Face to face, online, telephone, 
discussions etc   

Analysing the information – 
qualitative or quantative  
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In small groups, design a mindmap that shows 
the types of market research available to 
organisation and why these methods are used. 

Market research methods & keywords  
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Market research methods & keywords  

Methods 

Surveys 

Discussions 

Interviews 

Focus Groups 

Observations 

Mystery 
shoppers 

qualitative 
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Primary research 

• Complete the worksheet on primary research. 

 

• Share your answers with the class. 
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Sampling 

Small section of population is asked a number of questions or 
is given opportunity to use a sample of product to indicate  
what whole population would think about product 
• Methods 

– Quota sampling – asking people who have certain characteristics 
(e.g. aged between 18-25) 

– Random sampling – everyone has an equal chance of being 
asked a question 

– Stratified sampling – population is segmented by a common 
characteristic  

– Cluster sampling – target population is divided into groups 
(normally by geographical region) and random sample taken 
from these groups 
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Secondary research 

Do you know what the possible sources of 
secondary research could be? 

 

• Complete the secondary research worksheet. 

 

• Share your answers. 
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Issues of conducting Market Research 

In pairs, list as many potential problems a 
business may have when completing market 
research.   

 

Can you offer any solutions to these problems? 
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Plenary 

• “You Say, We Pay” 

• Two teams 

• Each team nominates a captain 

• The captain comes up to the front of the class and 
stands with their back to the board 

• The rest of the team has to make captain guess the 
word on the board 

• Each team has 1 minute to get as many correct 
answers as possible 
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